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Approach
to GA Studies

Analyse the Shiseido Ginza Tokyo website using
Google Analytics to assess user behaviour,

identify drop-off points, and optimise
conversion paths.




Google Analytics Data for User Retention & Conversion

Usersv by Audience name

AUDIENCE NAME

All Users

USERS

9.4K

Purchasers

User Activity

126

View audiences =

Users~ by Town/City

TOWN/CITY

Bangkok

Pak Phriao

Mueang Pattani District

Chiang Mai

Trang

Nakhon Ratchasima

Ko Lak

Less than O.1% users are converting to customers
98% users are from Bangkok

dentsu

View ci

a + Engagement overview Last90 days 13Apr-11Jui2024 ~ Q0 << A
Average engagement time @ Engaged sessions per user @ Average ¢ @ ACTIVE USERS IN LAST 30 MINUTES Q) views @ Event count @ Q@ ~
m 46s 14 m1° 11 141K 936K
2m 30s ACTIVE USERS PER MINUTE 25K

20K
. | ‘IIII m III IIIl‘I

Tm 40s
TOP PAGES & SCREENS ACTIVE US.. 15K
aoulau Tus T | AXE_M... 7
10K
50s Power Infusing Concentr... 2
Store Locator | SHISEIDO 2 3K
Os p— X 0
Brightening Gel Cream - ... 1
14 21 28 05 12 19 26 02 09 16 23 30 —_ 01 01 01
APE May Jun i Consultation Foundation .. 1 May i Al
View real time =

Event count by Event name @ - Views by @ - User activity over time @ - User stickiness @ -
Page title and scree...

EVENT NAME EVENT COUNT PAGE TITLE AND S.. VIEWS 12K ®30 DAYS 100% ® DAU/M..

scroll 281K soulan Tus Tugu | AX. 18K 9.9K 3.3%

— . 10K
page_view 141K SHISEIDO | Skincare, ... 9.5K \\\,—\/_M//\’\ &7 BAYE

%
® DAU/W..

30.0
8K
user_engagement 71K Sites-shiseido_globa... 7.5K 22K 150%
view_item_list 65K Shopping Cart | SHIS... 6.6K 6K 20.0%
I _ ® 1 DAY ® WAU/M..
view_promotion 56K VITAL PERFECTION |... 4.6K T 324 21.9%

videoPlay 56K Power Infusing Conc... 37K M__‘/“\A 10.0%

2K
productinteraction 50K nAAATILNgED | SH... 3.6K ~ g i
- 01 01 01 01 01 01
May Jun Jul May Jun Jul

Session Duration & Engagement duration

Average session difference between users & buyersis only 40 secs
Average session duration is less than 4 mins overall
Average engagement time is less than 2 mins



Google Analytics Data for User Retention & Conversion

Event count by Event name over time Day v Event count by Event name

10K

scroll

Users~ by Audience name @ v Users~ by Town/City @ v *

page_view
6K
user_engageme
nt
AUDIENCE NAME USERS TOWN/CITY USERS a
view_item_list
2K view_promotion
All Users 9.4K Bangkok 5K A — = A M’\/ % N
0
l\4 21 28 I\%S 12 19 26 JOZ 09 16 23 30 JG?I 0 100K 200K
- pr ay un ul
Pu rC h ase rS 1 2 6 Pa k P h rl ao -I 81 scroll page_view user_engagement  view_item_list view_promotion
- -
Mueang Pattani DIStrICt -I 64 Q Search... Rows perpage: 10 Go to: 1
- Event name + {4 Event count Total users Event count per user Total revenue
Chla‘ng Mal 1 48 936,254 26,633 35.67 B660,724.45
- 100% of total 100% of total Avg 0% 100% of total
Trang “l 39 1 scroll 280,850 23,604 12.04 $0.00
i 2 page_view 140,735 26,256 5.37 180.00
Nakhon RatchaSIma “I 38 3 user_engagement 71,126 19,636 3.64 $0.00
- 4 view_item,_list 64,772 16,231 3.99 $80.00
KO La k ‘| 20 5 view_promotion 56,148 10,148 5.56 $0.00
- 6 videoPlay 56,058 6,751 8.38 80.00
7 productinteraction 50,035 7,348 6.81 B80.00
8 view_item 42,411 10,872 3.90 $0.00
9 session_start 39,288 26,257 1.50 $0.00
i i - [ ities >
Vlew aUdIenceS VleW C|t|e5 10 navigationMenuClick 37,277 6,816 5.47 0.00

User Acquisition Event count

Less than O.1% users are converting to customers Scroll is the top event over time
98% users are from Bangkok
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Google Analytics Data for Mobile User Experience

:llup picke;—ECh details: Browser @ - '+ Last 90 days 13 Apr - 11Jul 2024 ~ I“] @ ° o :\+’. Tech overview Last 90 days 13 Apr - 11Jul 2024 ~ '|[| (: 5
sers by Browser over time Month - Users by Browser R
Users by Platform @ = ACTIVE USERS IN LAST 30 MINUTES @ = Usersv by Operating system @ = Usersv by @ =
5K 1 1 Platform/Device cat...
Safors WEB OPERATING SYSTEM USERS PLATFORM/DEVICE.. USERS
arari
K 100.0% i0s 15K b / mobil 20K
ACTIVE USERS PER MINUTE ! wedn,/ mobile
Chrome
I Android 5.5K web / desktop 5.2K
- di ol o e
Safari (in-app) N ENN NENEESEEEN LR Windows 3.6K web / tablet 827
TOP PLATFORMS ACTIVE USERS 4 =
2K Android Macintosh 1.6K
Webview web 11 —
Linux 79
1K Samsung .
Internat Chrome 0S 9
]
\pr May Jun Jul 0 2K 4K 6K 8K 10K 12K
Safari Chrome Safari (in-app) Android Webview Samsung Internet
View platforms = View real time = View operating systems - View platform devices =
p p g sy P
3\ Search... Rows per page: 10 Go to: 1 1-10 of 11 >
Browser ~ + 4 Users New users Engaged sessions Engagement rate Engaged sessions per user Average engagement time Event count Key events Total revenue
All events ~ All events ~
26,244 24,826 37,302 93.68% 1.42 1m 46s 936,254 152,997.00 B660,724.45 g i
! ’ ! ’ ’ ! Usersv by Browser el Usersv by Device categor Usersw by Screen resolution "web'
100% of total 100% of total 100% of total Avg 0% Avg 0% Avg 0% 100% of total 100% of total 100% of total ¥ @ ~ | Y Platform exactly matches ‘web 4 geLy © - Y © ~ Y Platform exactly matches 'web
1 Safari 10,829 10,611 15,587 95.55% 1.44 1m 35s 359,288 56,530.00 B$225,649.60
2 Chrome 8,475 7,836 12,168 89.89% 1.44 2m 06s 323,088 48,829.00 B150,058.42
3 Safari (in-app) 4121 4,035 5,636 99.3% 1.37 1m 35s 153,386 27,427.00 B$214,297.27
4 Android Webview 1,302 1,147 1,848 97.16% 1.42 1m 49s 44,502 8,180.00 B51,684.58 Android
- 414x896
Webview
5 Samsung Internet 683 666 930 95.09% 1.36 1m 35s 19,899 2,989.00 B7,244.86 'snatemrfl:'t‘g . 393x852
6 Edge 428 383 721 84.13% 1.68 2m 21s 17,553 2,657.00 133,149.53 Edge 375x812
7 Firefox 126 119 151 94.97% 1.20 1m 18s 16,494 6,067.00 183,953.28 Firefox 1920x1080
* MOBILE ® DESKTOP TABLET
8 Opera 24 71 54 94.74% 2.25 5m 26s 1,358 212.00 84,686.91 0 2K 4K 6K 8K 10K 12K o o o 0 1K 2K 3K
76.8% 20.1% 3.2%
9 YaBrowser 5 5 5 100% 1.00 3m 24s 306 51.00 B80.00
10 Coc Coc 2 2 18 90% 9.00 3m 16s 366 52.00 B0.00 View browsers = View device categories = View screen resolutions =

Platforms Tec verview

Safari and Chrome are most used browsers Majority of iOS users using mobile web
76.8% are mobile users

dentsu ;



Google Analytics Data for Pages

Pages and screens: Page path and screenclass @ ~ '+

's by Page path and screen class over time Month - Views by Page
12K
Jth/axe_miscella
10K neous/online/
8K /
6K /th/cart
/th/axe_skincar
4K e/s1_collectio...
2K Jth/axe_skincar
e/
0
May Jun Jul
h/axe_miscellaneous/online/ / [th/cart /th/axe_skincare/s1_collections/s2_collections_vitalperfection/ /th/axe_skincare/
Search...
Page path and screen class ~ 4 4 Views Users Views per user
140,735 26,244 5.36
100% of total 100% of total Avg 0%
/th/axe_miscellaneous/online/ 18,123 9,278 1.95
/ 9,059 4,646 1.95
/th/cart 6,456 1,782 3.62
/th/axe_skincare/s1_collections/s2_collections_vitalperfection/ 4,569 1,987 2.30
/th/axe_skincare/ 3,563 1,963 1.82
/th/bestsellers-th/ 3,302 1,500 2.20
/th/axe_skincare/s1_collections/s2_collections_ultimune/ 3,238 1,822 1.78
/th/shiseido-the-perfect-protector-spf50+-pa++++-1011567830.html 2,845 1,985 1.43
Jth/axe_suncare/sun1_category/ 2,703 1,729 1.56
) /th/ultimune-power-infusing-concentrate-1011453330.html 2,633 1,798 1.46

Pages & Screens

path and screen class

Last 90 days 13Apr-11Juizo2a ~ QI @ «

o

Average engagement time

1m 46s
Avg 0%

27s

5K

10K

Rows per page:

Event count
All events ~

936,254
100% of total

107,523

51,611

45,627

28,378

18,763

21,526

31,165

33,065

14,496

22,717

-

15K

Go to: 1

Key events
All events ~

152,997.00
100% of total

18,124.00
9,110.00
12,839.00
4,845.00
3,619.00
3,564.00
3,449.00
3,184.00
2,856.00

2,934.00

20K

1-100f 1364 >

Total revenue

B660,724.45
100% of total

$0.00
0.00
$0.00
0.00
$0.00
$0.00
$0.00
$0.00
10.00

$0.00

The ‘Cart’ page has the most average time spent on than other

pages

dentsu

-

Panac and enreens: Page path and screenclass @ ~

Shiseido Prestige Division

>ws by Page path and screen class over time

/th/axe_miscellaneous/online/ i /th/cart /th/axe_skincare/s1_collections/s2_collections_vitalperfection/

L Search..

10

Views by Page

“Miscellaneous page” that are Promotional pages, were most

Page path and screen class ~

/th/axe_miscellaneous/online/

/th/cart
/th/axe_skincare/s1_collections/s2_collections_vitalperfection/
/th/axe_skincare/

/th/bestsellers-th/
/th/axe_skincare/s1_collections/s2_collections_ultimune/
/th/shiseido-the-perfect-protector-spf50+-pa++++-1011567830.html|
/th/axe_suncare/sun1_category/

/th/ultimune-power-infusing-concentrate-1011453330.html

/th/axe_skincare/

J Views

140,735
100% of total

18,123

9,059

6,456

4,569

3,563

3,302

3,238

2,845

2,703

2,633

Users

26,244
100% of total

9,278

4,646

1782

1,987

1,963

1,500

1,822

1,985

1,729

1,798

800

600

400

200

Views by Page

/th/axe_miscella
neous/online/

/th/cart

/th/axe_skincar
e/s1_collectio...

/th/axe_skincar
ef

Views per user

5.36
Avg 0%

1.95

1.95

3.62

2.30

1.82

2.20

1.78

1.43

1.56

1.46

path and screen class

0

Average engagement time

1m 46s
Avg 0%

27s

Rows per page:

Event count
Allevents ~

936,254
100% of total

107,523

51,611

45,627

28,378

18,763

21,526

31,165

33,065

14,496

22,717

Last90 days 13Apr-11Juiz024 ~ B0 @ !

-

Go to: 1

Key events
All events ~

162,997.00
100% of total

18,124.00
9,110.00
12,839.00
4,845.00
3,619.00
3,564.00
3,449.00
3,184.00
2,856.00

2,934.00

accessed pages over time - more than double of the next.
Contents of these pages are not available

20K

1-100f 1364 »

Total revenue

$660,724.45
100% of total

$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00

$0.00



Google Analytics Data for Demographic details

@® +  Demographic details: Country @ ~ '+ Last 90 days 13Apr-11dui2024 - Ml @ < A 98% of users are from
Thailand

Users by Country over time Month - Users by Country
12K
Thailand
10K

Japan
8K .
4K Singapore

2K India

6K United States I

Apr May Jun Jul 0 5K 10K 15K 20K 25K

Thailand Japan United States Singapore India

O\ Search... Rows per page: 10 = Go to: 1 1-100f91 >

Country ~ S 4 Users New users Engaged sessions Engagement rate Engaged sessions per user Average engagement time Event count Key events User key event rate Total revenue
All events ~ All events ~ All events ~

26,244 24,826 37,302 93.68% 1.42 Tm 4é6s 936,254 152,997.00 99.92% B660,724.45
100% of total 100% of total 100% of total Avg 0% Avg 0% Avg 0% 100% of total 100% of total Avg 0% 100% of total
1 Thailand 23,708 22,546 34,250 95.09% 1.44 Tm 47s 840,028 134,957.00 99.92% B634,944.07
2 Japan 434 387 585 90.14% 1.35 Tm11s 11,868 1,853.00 99.08% $0.00
3 United States 266 25 299 46.14% 112 Tm 01s 5,878 865.00 98.5% $83,028.04
4 Singapore 216 198 282 88.96% 1.31 1m 07s 18,767 6,370.00 99.54% $0.00
5 India 153 135 454 84.07% 297 6m 34s 16,002 2,202.00 98.69% $0.00
6 Australia 112 106 134 93.71% 1.20 Tm 35s 3,650 550.00 100% 82,621.50
7 Cambodia 75 71 131 96.32% 175 2m 05s 3,965 691.00 100% 86,077.10
8 Hong Kong 68 62 79 86.81% 1.16 Tm12s 1,885 284.00 100% $80.00
9 Germany 67 63 82 96.47% 1.22 Tm 53s | Tl 222.00 100% $80.00
10  Laos 60 56 69 97.18% 1.5 1m 41s 1,376 209.00 100% $0.00

dentsu



Google Analytics Data for Product Discovery and Promotion

New users by First user primary channel group (Default channel group) over time Month v New users by First user primary channel group (Default channel group)

6K

@ - Key events by Platform @ - New users~ by @ . oS

First user primary ... ¥ M o Padsech
FIRST USER PRIMA.. NEW USERS S Organic Social

Organic Search 4,050

Paid Search 1,459 2K Direct
Organic Social 1,440 \
800 Organic Search 3.6K —te————= Unessigned 1156 (anslined
Direct 1,021 |
—
- Apr May Jun Jul 0 5K 10K
Unassigned 1.5K
Organic Search Paid Search Organic Social Direct Unassigned
——
Pald Sea I'Ch 1 E 5K Q_ search.. Rows perpage: 10 +
First user prim..channel group) ~ + 4 New users Engaged sessions Engagement rate Engaged sessions per user Average engagement time Event count Key events Total revenue User
= All events ~ Allevents ~ All
Direct 979
400 - 24,826 37,302 93.68% 1.42 1m 4és 936,254 152,997.00 B660,724.45
100% of total 100% of total Avg 0% Avg 0% Avg 0% 100% of total 100% of total 100% of total
Orga 0 1 Organic Search 12,567 17,689 94.45% 1.35 Tm 29s 368,431 54,141.00 B107,597.21
13 Jun 2024 - 10 Jul 2024
2 Paid Search 4,078 6,352 93.71% 1.51 2m 27s 204,027 32,578.00 B125,521.54
200 Paid 4 e )
N Ew U S ERS 3 Organic Social 3,264 4,947 92.36% 1.42 1m 53s 138,822 24,795.00 B194,375.21
.
W E B 3 4 Direct 2,759 5,095 91.93% 1.68 2m 19s 156,849 29,018.00 B156,572.46
0 ® Orga Direct 979 1
5 Unassigned 1,544 2,232 98.11% 1.44 1m 36s 57,281 10,537.00 874,620.65
o
1 O O a O (0] ! 6  Organic Video 319 356 94.68% 1.10 34s 3,873 718.00 $0.00
7 Paid Video 153 166 95.95% 1.07 Tm 01s 1,511 292.00 $80.00
8 Referral 142 229 90.51% 1.51 Tm 16s 5413 906.00 B2,037.38
. . [ 9 Cross-network 0 4 100% 1.00 54s 31 8.00 B80.00
View platforms = View user acquisition =
10 Display 0 2 100% 1.00 25s 16 4.00 $0.00

Lead Generation Overview Primary channel of revenue

More than 50% users come from Organic search Revenue through Organic Social is higher than any other medium
Organic Video, Paid Video, Cross Network and Display have
resulted Zero Revenue

dentsu :



Google Analytics Data for Product Discovery and Promotion

; . . 0+ Raise brand awareness overview Lasto0 days 13 Apr-tiJui2024 ~ B <& A7
Sessions by Landing page over time
Users~ by Country @ . Users~ by Town/City @ . Average engagement time Engaged sessions per user 0 @
< >
1m 46s 1.4
30-11Jul COUNTRY USERS TOWN/CITY USERS
/th/axe_miscellaneous/online 1, Thailand 24K Bangkok 13K 2m 30s
/ .
/th/shiseido-eudermine-activating-essence- ._Japan 434 EAk Fhaag 286
1011964710.html United States 266 Mueang Pattani Distr... 525
1m 40s
/th/ultimune-power-infusing-concentrate- - -
1011453330.html| Singapore 216 Trang 438
/th/axe_skincare — - .
India 153 Nakhon Ratchasima 408
- = 50s
Apr May Jun Australia 12 Chiang Mai 405
/th/axe_miscellaneous/online / /th/axe_skincare /th/ultimune-power-infusing-concentrate-1011453330.htm| /th/shiseido-eudermine-activating-essence-1011964710.html d lCambodia 75 ;(0 Lak 361 0s
! - 01 01 01
May Jun Jul
Q_ Ssearch.. Rows per page 10 - Go to: 1
View countries - View cities -
Landing page + J Sessions Users New users Average engagement time per session Key events Total revenue Sessior
All events ~ All
39,817 26,244 24,826 1m 10s 152,997.00 B660,724.45
100% of total 100% of total 100% of total Avg 0% 100% of total 100% of total
Event count by Event name @ - Views by @ - User stickiness @ - Users~ by Language @ -
1 /th/axe_miscellaneous/online 11,037 8,553 7,687 1m 35s 61,624.00 B315,660.39 Page title and scree...
EVENT NAME EVENT COUNT PAGE TITLE AND S.. VIEWS o
2 / 4,477 3,325 2,715 1m 33s 23,730.00 8111,630.85 4004 “SDAU/M...
- o s}
scroll 281K aaula TusTua | AX... 18K 3.3% English
3 (not set) 2,500 1,509 9 6s 5.00 $80.00 e
page_view 141K SHISEIDO | Skincare, ... 9.5K 30.0% g pausw
4 /th/axe_skincare 1,020 923 788 2m 05s 5,125.00 B4,116.82 — o Thai -
user_engagement 71K Sites-shiseido_globa... 7.5K 150 /o
5 /th/ultimune-power-infusing-concentrate-1011453330.html 933 782 612 1m 02s 2,086.00 B3,654.21 — . = =
view_item_list 65K Shopping Cart | SHIS... 6.6K 20.0% o Portuguese
6 /th/shiseido-eudermine-activating-essence-1011964710.html 885 758 622 56s 1,627.00 B3,317.76 view.promiofion 56K VITAL PERFECTION |... 46K 219% I
— - Chinese
i /th/shiseido-the-perfect-protector-spf50+-pa++++-1011567830.html 791 685 527 37s 1,631.00 $3,084.12 videoPlay 56K Power Infusing Conc... 37K MAWMMPJ\MWO%
8 /th/axe_suncare/sun1_category 670 607 522 46s 2,107.00 $8865.89 productinteraction 50K wﬁmn"mvfﬂﬁm’; | SH... 3.6K 0.0% 0 10 20 30 40 50
= & 01 01 01
9 /th/axe_suncare 601 552 475 51s 1,775.00 $4,000.93 May Jun Jul
10 /th/axe_skincare/s1_collections/s2_collections_asr 550 524 468 42s 1,461.00 $0.00 View events > View pages and screens - View languages -

Landing page session over time Promotions & Brand Awareness

Average engagement time per session by landing page over timeis Zero items under promotion were clicked
less than 1 min 10 secs Details about products showcased in ‘Promotion’ are unavailable
Axe_skincare is most engaged session overall /0% users are using english translated website

25% users are using native thai website

dentsu ;



Google Analytics Data

Total revenue ®

B&61K

Ecommerce revenue @ © - Total purchasers @ First time purchasers @

B661K 217 213

B150K
B100K
B50K
180.00
14 21 28 05 12 19 26 02 09 16 23 30 07 14 21 28 05 12 19 26 02 09 16 23
Apr May Jun Jul Apr May Jun
Average purchase revenue per user @ @ - Items purchased by Item name @ ~ Items purchased by Order coupon
ITEM NAME ITEMS PURCHASED ORDER COUPON ITEN
$60.00 GSC P UV PROTECTOR SS (ASIA) (G... 277 StransactionCoupon
EUD ACT ESSENCE PP +U (Gift) 211
$40.00 VPN UL AND FIRMING CREAM PP (... 93
The Perfect Protector SPF50+ PA++... 15
Shiseido Ultimune Eye Power Infusi... 65
$20.00 .
GSC URBAN TB SUN SS 7ML (Gift) 60
$0.00 VPN U&F ADVANCED CREAM PP 1.... 51
14 21 28 05 12 19 26 02 09 16 23 30 07 -
Apr May Jun Jul

View items = View or¢

Online Sales

Very less percentage of users are returning customers
“GSC P UV Protector SS” is highest purchased item

entsu

for Checkout Process

Items viewed by Item name over time Month - Items viewed and Items added to cart by Item hame
3K 1.2K ITEMS ADDED TO CART
[
1K Power Infusing Concentrate
2K 800 @ The Perfect Protector SPF50+ PA++++
30-11 Jul Protector S
[ ]
Power Infusing Concentrate 454
The Perfect Protector SPF50+ PA++++ 189
TechnoSatin Gel Lipstick 155 % e
— e Activating Essence 143 ®
== REVITALESSENCE SKIN GLOW Foundation 123 o
- v vew @
@
Apr May Jun Jul 0 % %@ @ TechnoSatin Gel Lipstick
0 2K 4K 6K
Power Infusing Concentrate The Perfect Protector SPF50+ PA++++ TechnoSatin Gel Lipstick REVITALESSENCE SKIN GLOW Foundation ITEMS VIEWED
Q_ search... Rows per page 10 - Goto: 1 1-
ltem name ~ + 4 Iltems viewed Items added to cart Items purchased It
43,568 16,063 1,514 B1
100% of total 100% of total 100% of total 1
1 Power Infusing Concentrate 5618 1,039 39 B
2 The Perfect Protector SPF50+ PA++++ 2,470 811 75 B
3 TechnoSatin Gel Lipstick 1,879 12 2
4 REVITALESSENCE SKIN GLOW Foundation 1,833 10 0
5 Activating Essence 1,387 113 16 |
6 Urban Environment Triple Beauty Suncare Emulsion SPF 50+ PA++++ 1,202 331 30 |
7 Illuminating Micro-Spot Serum 1,023 424 0
8 SYNCHRO SKIN RADIANT LIFTING Foundation 939 36 2
9 ModernMatte Powder Lipstick 911 9 0
10 Visionairy Gel Lipstick 786 9 2

E-commerce purchases

Power Infusing Concentrate is the most viewed item over time also
added to cart. Visionary Gel Lipstick is the least viewed

The Perfect Protector has the highest Cart-to-Purchase
conversion
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Google Analytics Data for Checkout Process

Purchase journey: Device category @ -

[ Addfiter +

Closed funnel e
Step 1 Step 2
Session start 100%  View product

27K

13K

Abandonment rate
W 9.4K 87.1%

Abandonment rate
W 15K 58.3%

Q_ search..

4 1. Session start
(User count)

Device category ~

26,016
100% of total

1 mobile 19,785
2 desktop 5,230
2 tablet 812

Purchase journey

58.3% abandon the purchase journey at the start itself.

Step 3
41.7%  Add to basket

Abandonment rate
W 183 13.1%

2. View product
(User count)

10,839
100% of total

8,259
2,242

334

Only 12.1% complete Purchase journey
The conversions to beginning checkout and purchase are higher on

mobile devices

dentsu

Step 4
12.9%  Begin checkout

|
Abandonment rate
M 1.1K 87.9%

3. Add to basket
(User count)

1,402
100% of total

15119
224

59

View {

Step 5
86.9% Purchase

Rows per page: 10 ~«

4. Begin checkout
(User count) (v

1,219
100% of total

979
188

52

Checkout journey: Device category © -~

 Add filter +

Closed funnel e
Step 1
Begin checkout

1.8K

El

Abandonment rate
W 13K 75%

Q_ Search..

Device category ~

1 mobile
2 desktop
3 tablet

Step 2
100%  Add delivery

Abandonment rate
W 100 22.4%

J 1. Begin checkout
(User count)

1,785
100% of total

1,432
270

83

Checkout Journey

Step 3
25%  Add payment

Abandonment rate
W 144 41.6%

2. Add delivery
(User count)

446
100% of total

347
82

17

Step 4
77.6% Purchase

3. Add payment
(User count)

346
100% of total

261
71

14

nea<

View funnel steps

58.4%

Rows perpage: 10 1-30f 3

4. Purchase
(User count)

202
100% of total

146
44

12

/5% users use Mobile as primary device to complete their checkout

journey

20% users use desktop and only 5% users use tablet

11



Google Analytics Data for Checkout Process

In-app purchases: Product ID @ -~

Y Event name exactly match... X

Quantity by Product ID over time

Apr May

Q_ search..

Product ID

Jun

In-app purchase

Month -

Jul

4 Quantity

No data available

No Data available for In-app Purchases

dentsu

Quantity by Product ID

No data available

Product revenue Average p

$0.00

Monetisation overview

Total revenue @

14 21 28 05
Apr May

Items purchased by Item name

ITEM NAME

GSC P UV PROTECTOR SS (...

EUD ACT ESSENCE PP +U (G...

VPN UL AND FIRMING CREA...

The Perfect Protector SPF50...

Shiseido Ultimune Eye Powe...

GSC URBAN TB SUN SS 7ML...

VPN U&F ADVANCED CREA...

Purchase revenue @

B661K B661K

19 26

@ -

ITEMS PURCHASED

277
211
93
75
65
60

51

View items =

Total ad revenue @ © -

B0.00

B150K
B100K
B50K
$0.00
09 16 23 30 07
Jul
Items purchased by Item list name @ -

ITEM LIST NAME ITEMS PURCHASED

product category list/VITAL ... 96

View item lists >

Monetisation

Total purchasers @

217

First time purchasers @

218

01 01
May Jun
Items viewed in promotion by @ -

Item promotion name

ITEM PROMOTION NAME ITEMS VIEWED IN PR..

No data available

View promotions -

99.95% Purchases are from First time users

@ -~ Average purchase revenue per user @

B25.18

60
40
20
0
01 01
Jul May
Purchase revenue by Order coupon @ -
ORDER COUPON PURCHASE REVENUE

No data available

View order coupons =

WHAT IS YOUR

Product re

PRODUCT I
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Google Analytics Data for User Behaviour

Examine user behaviour overview

Users @ New users (®

26K 25K

14 21 28 05 12 19 26 02 09 16 23 30
Apr May Jun
New users by Platform @ -
WEB
100.0%

View platforms -

dentsu

4K

3K

2K

1K

WHERE DO YOUR NEW USERS COME FROM?

New users by

@ -~

First user primary channel group (Default channel group)~

Organic Search
Paid Search
Organic Social
Direct
Unassigned
Organic Video

Paid Video

o

5K

10K

View user acquisition -

Views by Page title and screen class

PAGE TITLE AND SCREEN ..

paulaiiTus Tudu | AXE_Misc...

SHISEIDO | Skincare, Makeu...

Sites-shiseido_global_th-Site

Shopping Cart | SHISEIDO

VITAL PERFECTION | u@aou...

Power Infusing Concentrate ...

WaAmeiLngein | SHISEIDO

n < ~
96% of users are New

. Less than 4% are returning users

VIEWS

18K

9.5K

7.5K

6.6K

4.6K

3.7K

3.6K

View pages and screens =

13



Findings

Based on studying the data from
Google Analytics

dentsu



Analysis

User Demographics and Behaviour

25% of users are returning, while
75% are new users

The average session duration is less
than 4 minutes

76.8% of users are mobile users,
20% use desktop, and only 5% use
tablets

dentsu

More than 50% of users come from
organic search

The average engagement time per
session is less than 2 minutes

Safari and Chrome are the most used

browsers

98% of users are from Bangkok

Scroll is the top event over time

70% of users are using the English
translated website, while 25% are
using the native Thai website

15



Analysis

Conversion and Sales

L ess than 0.1% of users are
converting to customers

Power Infusing Concentrate is the
most viewed item over time and also
added to cart the most

dentsu

The average session duration
difference between all users and
purchasers is only 40 seconds

Visionary Gel Lipstick is the least
viewed item

99.95% of purchases are from first-
time users

“GSC P UV Protector SS’ is the
highest purchased item

58.3% of users abandon the
purchase journey at the start itself,
while only 12.1% complete the
purchase journey

16



Analysis

Revenue and Acquisition

Revenue through Organic Social is

higher than all other channels. Organic search is the top way for
Organic Video, Paid Video, Cross acquisition, with Google yielding
Network, and Display have the top acquisition

resulted in zero revenue

dentsu

No GA Data is available for In-app
Purchases
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Analysis

Website Interaction

The average engagement time per session by landing
page over time is less than 1 min 10 secs. Axe_skincare
is the most engaged session overall

The Miscellaneous page was the most accessed
page over time - Contents of these pages are
not available

dentsu

Cart is the page where users spend the
most average time

Zero items under promotion were clicked

18



Analysis

Aligning Ad Messaging

Promotional landing pages from This language mismatch causes
social media ads are among the Ads are in English, but the landing confusion, leading users to doubt
most accessed sections of the pages arein Thai the site's credibility and abandon
website their browsing sessions

dentsu .



-legance is the only beauty that never fades
- Audrey Hepburn




